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Outside sources: Music Sources: 


Hours of operation: ia. Mom do Jam. On vacations? Aes = 
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Target Audience: Goreral Comers 
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Station WEMU- 
East Orange, New Jersey 
Charles Lundgren 


Director is involved in many other things. 
1.5 kw. erp; 1957; started at 10w. 80 miles, covers NYC; horizontal. 
but going both. 
Began as extension of public relations function. But they wanted 
more of an academic function, so now it is under academic dean. 
It has triple function. Radio Board with students./ 
$8,000 a year for operation. not with cco falane, 
3 paid.: part-time. Former students. Manager, PD, Production 
Manager. 1 part-time engineer. 
Also station is partially listener supported; $10,000; $3,000 
marathons. 
New this year. No administration problems. 
Student volunteers. Some get achievement awards - exciusive 
of budget. $2,000. 25 students get this. 
Also there are high school student and other volunteers. 
Free form; not block. All blended music and talk. Continuous. 
Electronic music, etc. 
Village Papers, etc.° 
Programming - mostly music. 
News, but you can't tell what hour. 
No credit. But they are planning to set up a department. 
Very little classical. Mostly psychedelic. 
Faculty lectures. Campus wire lets them pick up. 
Station used to do old-fashioned stuff. Changed last summer. 
Beeper phone, mail galore. 
Do news as it comes. 
Anytime someone wants ari time for a cause, it is done. 
Ran a toy drive. 
Fumor control - screen stories and rumors. In the event of 
disorder, assigned people. This is supposed to be a second avenue. 
So radio provides two-way function. Lots of people use station to 
report what's going on. 
They call their known listeners in the area to check it out. 
Broadcast to a general audience. Including a ghetto audience. 

tie would like to get on the air here.650 feet above sea level 
On the air 21 hours a day. Is not really localized. 
Station has AM closed-circuit. 
Students who are interested in sta-tion have tried to generate 
interest, but it is hard around here. Half student body is 
commuting. they are better. 
Station has a larger audience which they are loyal to. 
AM is simulcasted. 
Promotion - 2 free concerts; in New York; used them for promotion. 
Kind of people who play this kind of music like to do it for free. 
72 hour - Cafe a go-go; Big name. Concert at town hall. 
Everybody insthis studf loves FMU because they are the only ones 
with an honest non-commercail view. Who play this stuff. 
Bob Dylan private tapes, endorsements, etc. 
Cf. BAI - too much talk; personality radio. 
But DJ's here have fan clubs. New years night phone calls - thousands. 
It is the way they mix music that identifies the show. 
It is hard to get them to learn: "If I have something to say I 


will, but if I doen't, I won't." ; 
Peovle whodo shows must stay current with events. 


ms 


Idea for this came up in a bull session. And there was an immed- 
iate response. 
12 noon till 9 AM 
7 days a week; during vacations and summer. 
Each guy does his own show. The way they train is to take part in 
someone else's show. 
Never required speech skills, because and taste is better. 
Can't do field documentaries usually. But e.g., did cover Chicago. 
Ideas - 

they sent press releases before marathon. to air personalities. 
But Roscoe was asked to turn it down. They were first to do free 
concerts. 
Thinking about using station as academic tool: 
Have to keep teaching this kind of format. 
Want to get more publicity on call-ins. 
A progressive=rock programmer who does programming across the 
country. Estimated 30,000. 
There has been some interest in dzama, but production must be all 
by themselves. 
Asked for a faculty advisor for drama. 
Football, basketball, baseball. Used to do them away, too, but 
it was too much time. 
Staffing would be the main priority. 
Station sounds great on air. Some broadcast engineers €rom New 
York. were impressed. 


CORPORATION FOR PUBLIC BROADCASTING 
~ ry 545 Madison Avenue 
New York, N. Y., 10022 


SURVEY OF NON-COMMERCIAL FM EDUCATIONAL AND PUBLIC RADIO LICENSEES 


— : x | i 
Station WFMUL ss ctty EE OR ace state A J. 7014 
(Enter call letters) (Zip) 


Licensee UWPSALS CoLLEGeé 
Frequency Ghul Hé. Power [| &CO by. Ber 


Date of initial license to current licensee 


Program Data 


Please insert in the appropriate spaces provided below information 
listed on FCC Form 342 Section IV for non-commercial AM-FM-TV 
licensees in your most recent request for license or renewal of 
license. (If significant changes in programing have been made 
subsequently or are now contemplated, please also attach a 
supplimentary report with similar data listed and with an explana- 
tion of the reasons for the changes.) 


1(b) State for the week submitted in 1(a) above the sign=on and sign-off 
time and total hours for weekdays, Saturday, and Sunday. 
Weekdays Saturday Sunday 
1200 CCO 


Sign-on GQO00 
Sign-off 0700 O40 O°CO ; 
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l(c) State for a full week submitted in 1(a) above the portion of the 
schedule obtained from the following sources (totals to equal 100%). 


Hours Percentage 
1. Local program 149 /CO 


2. Record program 
3. Network program 
4. Other 


TOTAL 100% 


Survey of Non-Commercial FM Education 
and Public Radio Licensees~2 


1(d) State for a full week submitted in 1(a) above the amount of time 
devoted to the following types of programs (totals to equal 100%). 


Hours Percentage 

1. Instructional 
2. General Educational 
3. Performing Arts 
4, Public Affairs 10 *] 
5. Light Entertainment [34 98 
6. Other 

TOTAL LY 1002 

3. Will the station be affiliated with any network? Yes_ No x 


If "yes," give the name of the network(s). 


If you discontinue your broadcasting during the summer, please indicate 
the approximate dates. 


Discontinue Resume 
Please describe briefly the audience(s) toward which the station's programs 
are directed, and the basic service objectives of the operation(i.e., 
public school or college classroom usage, informal student listening, adult 
informal education, informational and cultural, entertainment, professional 
training in broadcasting for students.) If present programing does not 
include informal adult educational, informational and-cultural units, 


please indicate whether, and to what extent, you would be willing and able 
to expand your hours of operation to include quality programs of this 
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Survey of Non-Commercial FM Educational 
and Public Radio Licensees-3 
Financial Data 


Please insert information listed on FCC Form.324, as required of 
non-commercial licensees, from your last annual financial report. 


Schedule 2 
Line 6 Total Broadcast Expense § 
Schedule 4 Referring to Staff Employees 
Line 2 Full-time io Part-time 1") Total Cm. 
Schedule 5 Tangible property owned and devoted exclusively to 
broadcast service by the respondent. (Column B is 


the only one applying to non-commercial educational.) 


Land and land improvements, and buildings $ 


Tower and antenna system $ 2, $00 
Transmitter equipment $ oy OCO 
All other property $ 12, 6CO 

TOTAL COST § 122) COC 


Information prepared by A LMATI “A Lv) Foal antl 


For Station LO FMC 


Address . 24 Y “DUIS af So . 
(Street) . 
Onange , 4.1. 07019 
(City) (State) (Zip) 


Return questionnaire and other related information to: 


Allen Miller 

Consultant, Radio Committee 
Corporation for Public Broadcasting 
602 Gladstone Street 

Pullman, Washington 99163 


WF M U OR 6-8222 


91.1 fm UPSALA COLLEGE « EAST ORANGE « NEW JERSEY Ext. 22 


November 18, 1968 


Mr. Samuel C. 0. Holt, Director 
The Public Radio Study 

138) Massachusetts Avenue 
Cambridge, Massachusetts 


Dear Mr. Holt: 

Thank you for your recent letter. I am sorry that I cannot 
attend the N.A.E.B. convention but I welcome the opportunity 
to help in any way possible. 


Would you be so kind as to send me the address of the 
Corporation for Public Broadcasting. 


Sincerely, 


Charles G. Lundgren 
Director of WFMU 
CGL:1t 


